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2. BZTAFRMIRE (Search Query Performance Dashboard)
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3. 2R ramiERFRIMIRSE (Search Catalog Performance Dashboard)
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4. A\OFRITENREIRS (Demographics Report)
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Unique Unique Customers Ordered Ordered Product
Household Income Customers % of Total Product Sales Sales- % of Total Ordered Units
<$50,000 0 0.00% $0.00 0.00% 0
$50,000 to $74,999 226 14.48% $28,603.60 13.87% 258
$75,000 to $99,999 232 14.86% $30,663.22 14.87% 265
$100,000 to $124,999 174 11.15% $22,608.91 10.96% 187
$125,000 to $149,999 217 13.90% $27,801.04 13.48% 250
$150,000 to $174,999 95 6.09% $12,190.36 5.91% 100
$175,000 to $199,999 105 6.73% $15,633.44 7.58% 112
$200,000 to $249,000 127 8.14% $17.400.23 8.44% 136
$250,000 or more 167 10.70% $23,223.97 11.26% 185
HS ¥ NE3 218 13.97% $28,066.84 13.61% 244
=it 1,561 100.00% $206,192.61 100.00% 1,737
3=
B
e W—E E—RELSHNESt il e maEER SiIuERNEEE— CiTWRmRLgE
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Unique Unique Customers Ordered Product
Education Customers % of Total Ordered Product Sales Sales- % of Total Ordered Units
{KFs 74 4.74% $10,844.98 5.26% 82
=HREeL 239 15.31% $30,230.91 14.66% 268
KEeRIVek{EiE 474 30.37% $60,623.12 29.40% 516
= o = 2 (V2 477 30.56% $65,410.49 31.72% 549
[ e 2=l v 275 17.62% $36,187.83 17.55% 300
EEARF 22 1.41% $2,895.28 1.40% 22
=it 1,561 100.00% $206,192.61 100.00% 1,737
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:5[=Fx 444 SR HEIMNE ST
Unique  Unique Customers Ordered Ordered Product
Gender Customers % of Total Product Sales Sales- % of Total Ordered Units
5 925 59.26% $121,536.88 58.94% 1,039
T 587 37.60% $78,009.93 37.83% 647
BERARIF 49 3.14% $6,645.80 3.22% 51
2it 1,561 100.00% $206,192.61 100.00% 1,737
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Unique Unique Customers Ordered Ordered Product
Marital Status Customers % of Total Product Sales Sales- % of Total Ordered Units
=== 190 12.17% $25,359.70 12.30% 203
] 932 59.71% $124,442.31 60.35% 1,055
EEARF 439 28.12% $56,390.60 27.35% 479
2it 1,561 100.00% $206,192.61 100.00% 1,737
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5. EEWWSLITAIRE (Repeat Purchase Behavior Report)
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6. WSS DthiRE (Market Basket Analysis)
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1.ZEREIREDFIRSE (Customer Loyalty Analytics)
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Total Customers Promising Customers At Risk Customers Hibernating Customers
23,594 2,543 12,854 5,399 2,798
.61 for perioc 1078 54.48% 22.88% 11.86%

New & Potential Customers ©
373 ~

$7385.40

en !
code to encourage a purchase. ©
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Brand View  Segment View

Segment Reporting Range

rrrrrrrrr

View segment-level trends over time. Change graph metrics from either dropdown.

Secondary Axis @
Sales X
—
2 & = g April 2023
- ) $124,000
B 2,543
-
— 2

$122000 3,145
® I I $126,048.56

Segment Details ©

Sales Orders Repeat Purchases

Total Sales Total Orders Repeat Customers Repeat Purchase Rate
$126,048.56 3,145 2,182 51.67%
Repeat Orders Avg. Repeat Purchase Interval
Avg. Sales per Customer Avg. Orders per Customer
$49.57 3.4 ‘2,098‘ 2 weeks
. ' Repeat Sales
Avg. Order Value
$14.59 $?02,385.03
Getsupport  Program Policies Value v
.
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BIAE B R RAEX MR RS SIS ERNNKRIAE.

€1) sres=E

B MEERATERG @, ITRIE2022FQ4 LEA—APARE. IREEEIMICKER, KASERE
mEIIIEHNXRER/RER, ILTEZRAPERFR, B mkiEEZNRETIRE.

ERRE: AEREARES. BRARIRS

Aix:
(1) BEERE/INREmA, HERERKER
Step 1 |y "WEEMEZERR"
Step 2 BITEZRMEA, W “cover” , EBENEEmIA, W “duvet cover”
Step 3 #BZ/IEEmiE, BHEER (BINET1000) AOEBZFRRERMAREEE
Step 4 S/NEBMRIAREFEDIRAER D Top ASINFTGHE, B mitTop ASINERSUEAT, SILABEIHU
TIRBUXEDHIRE, R, BEFRIEEHM, N rmEfitsER

amazon



Topcgges |  BEmSAEC/ KRBT T v

. V

Q > | Q ki TR KA
' e
&Rl R RIS B&/REHEHIASIN [ELEE=T 7 R DER

(2) FIAASINREXEE

Step 1 I SHEIEEER /NEERET" , BERERFPTHE "BestSeller” , “Amazon's Choice” ZASINIET
Step 2 BEF "TSEMERIR"

Step 3 HEZAENCRWASIN (BRZNASINTLIBESHITK S, F R MEmAZHEERIE)

Step 4 HEZRASINBKEIRZERMN KR E

SRR BASS2ASING TEH O~
Q. . [Q & |
- RERmXEA
= L / REINRAR BERTHHYASIN [SLLE=Lu R ER

(3) EBiEMENEEINKEXEE

Step 1 EERIFRIREASINRERFERES, WARRASIN

Step 2 LEREOHEHNSF, ETESHIIE, PhEERSEERERELLE GEY1005L L) BIRERE, M
Hhk s M S (R IS R K ]

Step 3 WMz KHEAKRMListingghE &8, HIABBISIEXRBRT S

amazon



2. IAhisRRiE

© snms

HREERR, MTHRERR, RFHRE?
D xpsm
1. &5 2. PkkiEmi 3. HEffiListing/ 4. ffifkListing

[&XiEA S EEE )

BN ERARS, - NRHRERRIXE - B5ESEHEEXRN - EERBEEAEGR

FMREEZREFMH, B AR, ERE KSgiRNN A Listing/ BHIZEER
EEEEMXEA BEasiE, wwa/ =

(EHEERBETF

€ =G RIESIEBEIOTRS
B2 RESRBIEERAR, STHTLEHEIAS, SRELEHR/MRIEZH, SREEIREQILYS
E@miEitListing, LUESENS, 1BEe

(ERIRE: AERERS

AiE:

F—H: EHRMEIYEETDHXEE, FMRETHTERFE, EEEEEMXEE

B2 NEHERERRIXBTHERER, RINSr-mEEXREKAIXREE "World Cup Jersey” . “Sports Collectible
Trading Card Boxes” . “Hand Clapper”

T OAEGETHEER E—
Q = B R ERIES
hd ///
=Z8i7] N ERIMEHR B2 RtAYASIN [GLLE=E
amazon
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FE=2: BxHE "World Cup Jersey” . “Sports Collectible Trading Card Boxes” . “Hand Clapper”
FRBIENIIZIListingsl) S XEiFE

FaxiE=x A+%585
Fegpe TINE A
gzt @)
e SEA T NS St s FINGS al EaT

Tips
ARZMAEENE : BRATR. AR, BmfR. BaXiEE (FREki#E) . A+BRXEE. sI=I0
AEd EEARISLIE (Manage Your Experiments, fSF#RMYE) HaEELIRA.,

FPE: fEListingPIZINStHFERERBE R ITRER T ZE=M

The World Cup’ : ’ >
(‘ . ~m — N “——
e g ‘ 1 ed
- Y
y A \ } —
.,

amazon



3. #&ENKEIA, IERRAFLLL

@ wrms

1. TEMEZRR, (BXEROASKE, MIXEAT?

2. WEHREHERIE?

3. AMERRBMEEINT SE = R S TR K RIE?

SO wmam
1. BWET 1. BRI/ 3. EHEEEE
R S i . EREHARNERS, ¢ BRESHRRERASIN
REIRFIER 5% REEEER R ERR B
SRR, RIRIE S BBk

RS
€) SHREA: RESIELKER, EALEEArSR0AS

B mEEIXTEEFESFRMINRITTRRE, EFINEMMNIERNE. FASEMFEL, Rt EmIEREN
MIBEAGME, FAUEBERRIRENERA EX#E, ROASEERE. ERFEBEBIMMAED, 1=BA &%
N

(ERIRE: ERARRRS

AiE:

F— aEERERN, RIFSZSFAmREEIHKER "white and gold nightstand” BYHEZFHERER =T
TR

F8: BRZIEER /RE. MAWAEIBNINMTHERSER, RIE= M THRIEML TR
=, PSHEREZERAERTNERERE

FE=% BIZFMNBEFASINGSEXETHIER

NS
| S || 58 || B | (mzmm
BRRI—RRE BRR—REE ERR—mAMEZE BRRI—sLXE
HREmRE BRE EEE
HHE  ESE . . . .
St R EEER BE# R EER B R EEER B R EEER
—— I —— —— —— —— —— —— —— —— ——
white and gold nightstand . — 12% — 25% — 17% — 33%
— ] —— —— ] ] ] ] ] ]
— ] —— —— ] ] ] ] ] ]

amazon
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WER:

1. XA HROAS L
2. HEXRASINEZRBMERENNRER. IBWRNECRSZEIEFF. MERERENLTT, BREE. IR

. WSLOXREHIHERAEHERE EF

4. SHER, ISEMHr SXEiaSListing
@ smms

1. XERFK, FEENREEEXBRARNEZN
2. WMAmNRHERRI, HRERSTEEEListing/I &XEA?

POREY T2
. o 2. HESE/ W kot
VABIERSRER, iBR IR RS AR TR R ESRE REBBEBMETFHIRE
KFRESLINBES R, itEHER Hih2uhfI B S FE S Y N EE
E‘:.H%Er“ RRYZRI, LU 1E S mmhEER TEANE IR RYER(L CIEZNESESHEAE
NWREAERR. =, [EHEERINTRIER L R, WUEHZWES
DﬂAﬂﬁ#@E*ﬂﬂ'}%ﬂ: -
TREHERD

€) THEERI: BAXRTEMBEEFESListing

e,

(ERIRE: ERARRKRS

Bix:
%_JJ:

g

MEXRBRFER, M

J&E, Em\ MR, IIAWYIZEFIGSEATRIZRIL

amazon

SERFEENIEEREENRNZN, LUFEListing=X@iafl &X#ia

BN ZRIRERI A REE (IUSB32[EX#IA "64 oz water bottle” BIEIEAH) FEE£uHBE S miRIEMN



EENEIE S

[ ae | sm || wmem | (um
ERRI—RRE BRBE}—RHE ERR—mMABHmE HRB—sTRE]
HREmRE HRER HREg
PE HE
St mhEHE BEL mhEEE BE M= St s
—— I —— —— —— —— —— —— —— —— ——
I ] ] I I I I ] ] ] I
L] I —— —— —— —— —— —— —— —— ——
L] I —— —— —— —— —— —— —— —— ——
I —— —— —— —— —— —— —— —— ——

ST HRIESEE "64 oz water bottle” SEAEH, HELSINRIMEEI SR AGYERRETE:

ITEQNT:

© BRER=FEERHETESH ©  mERER=-RhRENE/ RrmhEE

« BUINANEHIZER= BIINEHE/ REERE ©  mhEIAEYIZER= mE I/ RS E
© RIWER=PWSL/REERE ©  mREWSLR= RS/ [t mhEE

R B %éﬂz poppz | SR RREE e S é&zi ’;&a M%E -ffﬁz MgpEEER  MSLER
36 | 10,587 697,743 9,735 | 1,537 | 451 14%  158%  4.6% 32,587 @ 656 51 23 20% | 78% | 3.5%

F=%: HHEEASIFREEENREE, IDN\EYERFIWSER, FHETFRETNGEEE, UsibdizEatrs
FEBEEXEEE "64 oz water bottle” TERNATHIEE(LETR

Ei=fon WK1 WK2 WK3 WK4 ey
BRER 3.6% 3.5% 3.4% 3.5% ~—
AR R 2.6% 2.7% 2.8% 2.9% _
SVIDN kb 12.2% 12.3% 14.3% 18.7% .
FRRE N\ M4 2 = 10.5% 10.5% 11.7% 13.8% _
SEER 2.8% 4.2% 4.3% 4.4% _——
RS 6.7% 6.8% 8.9% 9.7% _

BIUL: RIMKHEE "64 oz water bottle” FERUFIMBERERIMEENE LT85, NISERBERmRIIKERRE,
SNERKHEIE "64 oz water bottle” FEEUEMmIEERRIASENE THEESS, WSEIK

amazon



5. XIXEHH, RHAHEE
@ =nms

1. AN RERIRT AT m—EfwX?
2. MAENTFRNEHEERIRE, BRAAEMRGRLTREHEENR?
3. frarmEa—ERlHE?

SO wmm
1. HIFETES 2. QU “ERIELE 3. EHIEHGLRE
BEESIRS, B . BAEEEBEUMESR . EHEEMYEATIRS,
NASIN, Bz R ASINHE I+ (eg BEetEhN EENTE—, BHE
— M RES ERE 5EASINAEET R BURSES

A=) | BUEEEMIESE

* ERUR4ITR (Virtual Bundle)

BITERIEHTE, REERTLUEECSHI2-5NREIASINEITIRGS (FFBRE/MEME ASIN ZFaEdsL) |
FEHEYLAE— RN RN E P —EWSDXEELR, E2-RZEEEEIROER. H4mmbE
HEEBWLIHBRERNER, NMESEBNEREHPAMMNWLEZHR, REHWAG.

.

€1) sres=E

B REANEEFEANERAEIZE ARIFSEREENHEBRSERST, Bize ARIEEECHEMH
WrakE 1S E SRR SR SESERASINIESE—E. 1TIFHE, RYERERIPERZHIETE. EREEIEN
IBST, ZmREGEYIEST, ARG IR, KRISREHEE,

(EARE: WIBELITIRS

Bi%:

HFE—i EEWYESTT, BALICIEIRSEENASING, RIERMMITOP3FER, MAEEIRLEE

ST WESITIRS 12
v v| @mE - Q, BO1****ABC
(TR A | BEEE: BE il |8 20708225017
v v
DB DR S ASIN #1BEEAIASIN #1 LR RAIER #IAGIESLE #2BMEEAIASIN

amazon



FETH: RIEREAESE, ENEEEINERX AR ReeEEERN~R
F=2£ HEARASHEMNRSES, REFFD IR, BEURSYIRABEERI
FOE: ZRWYESTTRSER, SRSENREMRSES

2022 October
ASIN #1 Purchased ASIN | #1 Combination % | #2 Purchased ASIN | #2 Combination % | #3 Purchased ASIN | #3 Combination %
FEAX FENE 37% FEfKSR 2% FAXSZ2R 0.3%
2022 November
ASIN #1 Purchased ASIN | #1 Combination % | #2 Purchased ASIN | #2 Combination % | #3 Purchased ASIN | #3 Combination %
EEAX FiNE 32% Ll e 32% EEANE 1.8%

2022 December

ASIN #1 Purchased ASIN | #1 Combination % |#2 Purchased ASIN | #2 Combination % |#3 Purchased ASIN | #3 Combination %
FERX ke 37% HiEE e 47% Bini 5.8%

(
s simsiR

RERRARYED RN, BIWYESTRE, ERAMESEET N REEWLNTop3~mERERMD, o
AIHINS KNG, BNE. BSZR. Bl Bird. BretE, TEERCETZSFARNEIRIES.

REER, EIE=AH, BREEENEER T RRINWSLAIRE SRR Rt RER—ITRERRY
SRS EREIRY32%-37%, HRERHE LIRS, TREXEZTNBREGES, EHiEit.

RS, ERFENF, AME—FFH EHRIRHRE B thiESm B S X0 mER— T RRNWI R LS
1£32%-47%, FRIAPAXFENASINGEET "EHNRESE" FRAS, HiRESIEKRIIME &L aTaEREAEE
HF=Ea, AETOUCERRY RS P mis, HITERCRKKEH, KRERRXHERMER,

_
W STHEREENEAN S EHUREs A A e ("
HIR: GG, EETHEANHE -
IEHRF, ERIRSRAN0.3%IRFHEES.8%, ARMARESR EASINGSE FH0 LA (%)
TEEFHET TR B, - .
5.8%
6%
4%
2%
0.3%
0%
STHER] TS
\_

amazon
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6. EFRAREBLHEREIR, iftListingihiERESEE
@ smms

1. H2AEREEEMWSL T a2
2. THRTEEHNRBPEGE, BFaettta?
3. ZEMA+BIA/B Test, BEERA+TLUEAK?

Tips

A/B Test2@ ST L# “"SBIBMEAYULIL" (Manage Your Experiments, £FRMYE) TH, SExRATLALKF
hListingiE, #H4TA/BILL, LUGQIEHNERmin. EEFIA+REEZHEEWD, m "A/Bli" |
eI LR E AR FRAREREXIABMRANRE, FHWBNUEEMSEREHEENET, MR
FHRE, N,

F5i#A+ REEmE RS mAVERME N, FENEX. WM. RENESEREERListingfTiEEE%
RES. ME&A+ (Premium A+) TUEINZA+RERIIDEEF AR, FHRE] 7 MELR, SIEUISRINEE. BERRY

EHRAEFAR,
SO smam
1. $##Gap 2. BIEEE 3. KEEMEIE, IVUKIE

B RBEmERERNR - BEAOFGEUERS, THEE - BERANSRRE, HERE
& EURERSEINY IRERHE, BT, MR ®’FtoE, HEMMYERRE
{RARAY™ KRR, IERIRE. HERR, A/B Test, BITIHIeEIERIZ
L EM RS BIRARE, FI= ICNERIRAYERRME, B
ARV EUEGSBirsiaE ASINEELLIRTT
EHRREHNRTIS
PIMETREITE, HEIBZEERN
ISR

amazon



€ sl

AbE3,
Bst.

FEmAYA+ THERZ ZHERIERT S,

BEERERKEU~RANREERS, ENWERAEE, SEFRERIFZ—RmAdListingXdtt, FIKEKMEC
FRAEREZBAZERNGSR, UK/ ZeSBYEZENE, ERKEIH

FEESITEFTCISIEREARE, R TR e PRI,
EEIRE: SEERURETIRS, ANSHERS

Hi%:

g BELRNREREIRS, ANAEES. Tips

(BN REAT=RA AOZH SRR S AR E K R EE (=
F_4 BYEEAORITEEE, ZKATISERESLAY ) LRI E AN EEE AR ES,

PEtImE B AREAYS, FREHAOILRIR, ™
MHEEITIE, EBRAN T E— D IRERHINSE

(
RS

FRDEPEAS-545 I ERR
Ei")\ﬁi =TV

Information Not
Available

45-54

W ME—pE - S RERIE DT

B TERImtEE-FT ARIBE DL

El«]_)n\’]ﬁnu IJJ_E'%ZEI’JE \tlﬁ

N (

FENFRIEFIME I OB IR RS

-

HEETE: FRALRIEZ AN, HLthrlLsERIBEERBRIER, &7 HEIIARKIIZER, a1
RERrIREATL.

RIEESFRARISER, F
EIKHE T BiRAA+, M=
II,I%J\\%H

B=F: ATH KBIREHE,
%SFE' ERELNERZSR,
2V . "EY HXRE, FiET

L\l

1=

HRE, LESERDSIGRMERHARRE R,
RANEMNABRRT EEERENNENLE.

1a”

R : MYEHIGEIERETR, H96%uIsehRABAISER
Bif, BIRABRBIEUERNLII%IRFTELN10%,
£96500EEHIHETURTT.

amazon

LSS
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https://mp.weixin.qq.com/s/N44BhSndbvaHZMqYycxpow
https://mp.weixin.qq.com/s/iKz54Z83U3ZkOa0fE_QcLA
https://mp.weixin.qq.com/s/lc_gvaiVPQJc6QZ64Tu5SQ

amazon
~—

HelEBkmhEFhEm

CREATE A NEW PATTERN OF GLOBAL BRANDS

TSRS

(B (EVAVINS)

M BI{ER: https://sellercentral.amazon.com/analytics/
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